TiHE EIAREEID
Marketing - Event and Public Relations Supervisor JD
SV pa
1. REHEASREEMMTHEBRIWENTR, hYmHEE ANZEIEFHIT
B 2T a0 B
Event Planning according to the brand positioning and market strategy of the
Yuecheng education, assisted the marketing manager and event manager to customize

the annual Event objectives and plans for each business line;

2. M MTFAEMBENGE, BREARTREED), KEHKIES . HERE. TEH.
BEOEEEMIERY. REEING, FHXANRRAT

Be Independently responsible for the coordination of large-scale events, including but

not limited to the planning, creativity and implementation of branding events,

community events, education fairs, workshops, camps and other activities, responsible

for the result and feedback of events.

3. MEIFER. )LERFTRFFITRAINSEKIBETED), BRERRTFARE . PKRAEF.
REKILES. MXER. hiEF, FXEHRRMT

Support school and kindergartens to plan and implement all kinds of enrollment

activities Internal and external, including but not limited to open days, festival event,

parents' workshops, community publicity, local promotion, etc., and be responsible

for the result and feedback of the events;

4. RREHAHRBERE, BREFRTEERE. F/hX, EFERRERRE, ML BIR
=R,
Expend enrollment channels independently, include but not limited to Family groups,

surrounding communities and reach target customers.

5. Wi, ABRWSFEEIMMEHRAVEERR, SIHBLENRMERTEE B
REEMEE, BANMBRR, BHEREACATNGTTE



Communicate with different organizations and maintain or extent partnerships and
vendors, sponsors, external suppliers, cooperatie resources from different industries,
introducing matching brands for cooperation, establishing deep interactive
cooperation, integrate internal and external resources, and transforming demands into

executable solutions;

6. WWmiHHE REHMEFNELE, NTWHTHZBHAS I, WFREEEBEEDRD
PRV

Have a keen sense of and insight into the market, conduct market research and analysis of
the industry, and be responsible for the effect analysis and evaluation of brand and enroliment
events;

7. XFEMESAER TS EMTE

Support Event manager and other works of Marketing Department

FEERESR
1. GHBAMEMNEFR, 5FEUETG. AXEHEXER
Bachelor’ s degree or above, at least 5 years marketing and public relations events

related experience

2. AEBHETL, TREEFRMTLHE Ay, R 2XTEERERL
Familiar with the education industry, understand the education products and industry
trends, international schools, working experience in marketing, branding public relations

is preferred;

3. TORA, TUERXEXTEES

Fluent in English, able to use English as working language

4. BRREEHGERN, TRINMFTHZENKY. 7, ARIERS, REN2EA
RIERES [ FEMT, EERFNARES, EBEEZIWE

Ability and of planning large-scale events, work under pressure and independently



responsible for the planning and execution of market events, with successful events
examples and capable of dealing with emergency issues. Attention to details with

excellent organization skills and be able to manage multiple projects.

ETHR, BERUFNBEIHIINEENRESNNTI, B4ER, IEE R
Good at communication, with good cross-department coordination ability and high

execution ability, active thinking and strong comprehension ability;

RBNHBAGTERM, REKE ETESRE BREGHEIHNEE
Strong team work spirit, strong sense of responsibility, good at integrating resources,

breakthrough spirit and innovation ability.
BelFas, L0, BERNAR, FIENR, NEFASIHRENEB, B

ST, BERRELE, TME 100%

Be creative, self-driven and self-motivation, and with strong learning ability, and are
interested in the international education field. Have a very high level of execution ability
and make things happen.



