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Job Description: Marketing and Admissions Supervisor (YueCheng Kindergartens)
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1. Admissions Strategy Development and Execution

Develop annual and quarterly admissions plans based on the kindergarten’ s growth objectives,
including market research, target customer analysis, and promotional activity design. Plan and
organize various admissions promotional events such as open days, parent-child activities, and online
seminars to effectively achieve enrollment targets.

2. Data Analysis and Evaluation

Regularly collect and analyze admissions data, including application volume, conversion rates, and
parental feedback, to inform adjustments to admissions strategies.

Assess the effectiveness of recruitment activities, continuously optimizing the admissions process and
strategies to enhance efficiency and quality.

3. Marketing Strategy Development and Implementation

Drive both internal and external marketing initiatives, develop high-quality content, and elevate
content creation standards to highlight each kindergarten’ s unique strengths. Implement
differentiated marketing strategies to enhance brand awareness and industry influence. Explore and
innovate online and offline platforms and channels (including social media and media platforms) to
improve inquiry conversion rates.

4. Media and Business Partnership Development
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Collaborate closely with kindergarten leadership teams and key departments to ensure effective
execution of marketing strategies. Work in coordination with branding and communications teams to
align marketing strategies with the overall company strategy.

5. Team Management and Training

Lead the admissions and marketing team to ensure alignment on goals and efficient collaboration.
Organize regular training sessions to enhance team members’ professional knowledge,
communication skills, and service awareness.

6. Support for Major Annual Events

Participate in and assist with the planning, production of promotional materials, and on-site
execution of major annual events.

7. Other Responsibilities

Complete other tasks as assigned by the leadership team.
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1. Bachelor's degree or higher in Marketing, Advertising, Journalism, Communications, or a related
field.

2. At least five years of experience in marketing, communications, and admissions within the
international education sector. Experience in high-end international kindergartens is preferred.

3. Strong understanding of both the macro and micro market environment of international
kindergartens in China, particularly in Beijing.

4. Solid experience in marketing and admissions within the international education field, with
familiarity with the latest communication platforms and channels, including digital and social media

in both China and overseas.
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5. Highly proactive and results-driven, with the ability to quickly adjust priorities and adapt to
changes. Excellent communication and interpersonal skills, with outstanding written and verbal
proficiency in both Chinese and English.

6. Strong business development skills, capable of setting ambitious goals and achieving tangible
results. Skilled in analyzing and managing admissions tracking, enrollment forecasting, and reporting
data.

7. Demonstrated leadership abilities, a creative marketing mindset, and a deep understanding of local

market trends. Energetic, well-organized, adaptable, and a strong team player.

NOTE: The above job description reflects the general requirements necessary to describe principal
functions or responsibilities of the job identified and shall not be interpreted as a detailed description
of the work requirements that may be inherent in the job, either at present or in the future.
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